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1973

ASEAN-Japan 
relations 
began with the 
establishment 
of the Forum 
on Synthetic 
Rubber

1977

1st ASEAN-
Japan Summit 
and 
declaration of 
the Fukuda 
Doctrine

2008

Entry into 
force of the 
ASEAN-Japan 
Comprehensiv
e Economic 
Partnership 
(AJCEP) 
Agreement

2011

Establishment 
of the Mission 
of Japan to 
ASEAN in 
Jakarta

2023

ASEAN-Japan 
Relations 
celebrates its 
50-year 
anniversary

The relationship between ASEAN 
and Japan has been long and 
historical
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The strength and depth of ASEAN and Japan 
relationship continue to flourish

2000 100 300

China

United 
States

Japan

ASEAN trade in goods, 2021; USD bn

Exports Imports

Source: ASEAN Stats Data Portal

8.7% 
China

6.2% 
Japan

17.0% 
Intra-

ASEAN

25.5% 
United 
States

ASEAN FDI inflows, 2020; by percentage

Japan is one of ASEAN’s top 3 trading partners and FDI source
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During the recent G7 summit, Japan emphasized 
ASEAN's vital role as a crucial partner
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ASEAN is of pivotal importance for Japan's manufacturing 
industries as the core of their overseas production bases 

1

ASEAN extensive network of global supply chains encompassing 
the whole region not only contributes to its sustained growth but is 
also the source of Japanese companies' international 
competitiveness

2

ASEAN non-manufacturing sectors are also actively expanding, 
supporting the manufacturing industries through logistics, financial, 
insurance, and other services

3

ASEAN has consistently held a place of 
importance in Japan's foreign relations
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Environmental concerns and 
sustainability
Advancement of green industries, 

integration 
of eco-friendly solutions and new policies

Digitalization and e-commerce
Capitalize on e-commerce and 

digitalization 
to advance trade agenda, and foster 
economic integration

Ongoing Geopolitical Tensions
Strong headwinds from U.S.-China rivalry 

and Russia-Ukraine war

Post Pandemic Era
Pandemic reshape global supply chains, 

alter consumer behavior, and shift trade 
policies

New challenges required ASEAN and Japan 
to bolster their relationship further
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Capitalizing on key enablers, ASEAN strives to 
establish itself as epicenter of global growth 

2 Demographic Dividend
Third largest labor market 
globally

3
The digital economy is 
projected to reach 
approximately $330 bn by 
2025

Digitally Promising1 Economy Resilience 
Economies are projected to 
grow at 5% CAGR 

Natural resources advantage

4 Green Economy Prospects 5
Rising middle class offers long-term 
potential

Vast Consumer Base
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Sustainable 
Development

Trade and 
Investment 
Facilitation

ASEAN Net Zero 
Hub

Carbon Center 
of Excellence

Health 
Resilience

ASEAN 
One Shot 
Campaign

Food 
Security

Inclusive Closed-Loop Model 
for Agricultural Products

ASEAN Business 
Entity

Marketplace 
Lending 
Platform 

Digital 
Transformation

Wiki  
Entrepreneur

15

3

4 2
ASEAN QR Code

ASEAN Business Advisory Council (ASEAN-BAC) 
complements this vision, focusing on five key 
pillars for policy advocacy
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Sustainable 
Development

Trade and Investment 
Facilitation

ASEAN Net Zero 
Hub

Carbon Center 
of Excellence

Health 
Resilience

ASEAN 
One Shot 
Campaign

Food 
Security

Inclusive Closed-Loop Model 
for Agricultural Products

ASEAN Business 
Entity

Marketplace 
Lending 
Platform 

Digital 
Transformation

Wiki  
Entrepreneur

15

3

4 2
ASEAN QR Code

1

2

3

Elaborated upon on the following page

ASEAN-BAC is also developing eight legacy 
projects

4
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61%

45%

36%

36%

39%

38%

97%

60%

69%

62%

48%

43%India

Indonesia

Vietnam

Malaysia

Thailand

Philippines Malaysia

Indonesia

Vietnam2

Thailand

China2

Singapore 

% of total GDP & employment, 2019 Range of revenue, USD Mn

GD
P

Employmen
t MediumMicro & 

Small LargeSmall and 
medium

15 20 25 9540 80 85 9030 750 355 10010

1. Ministry of MSME Indonesia, 2018

2. Based on 30 Aug article titled " “The digital archipelago” McKinsey report, 2018

MSMEs are vital to the ASEAN economy however, 
they encounter obstacles that limit their revenue 
potential



Overcoming the challenges, MSMEs need tri-
faceted support

Synergized Partnership 
from upstream to 

downstream includes 
access all 3: 

Money, Market, 
MentorshipsInclusive 

Closed-Loop 
Partnership

Mone
y

Access 
to 

Funding

Market 
Access to 

Market

Mentorship
Access 

to Information 
and Knowledge



Illustrative, Indonesia examples

MoneyC

Market 
Access

A

MentorshipC

Inclusive 
Closed Loop

D

MSME financing 
products incl. KUR 
& Xpora 

E-Commerce 
platform for agri 
products

Online training 
platform for financial 
literacy

Companies

Ultra Micro 
Financing (UMI)

MSME 
marketplace

Digital 
entrepreneurship 
academy

Government

P2P lending
for MSMEs

wikiexport,jp

Training on the 
basics of 
exporting 

Association, NGOs,
Social Enterprise

Many organizations offer SME support programs, 
but the information is not centralized
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Wiki Entrepreneur Wiki Entrepreneur build upon existing 
platforms launched across ASEAN countries

Registered companies could edit their page with their 
latest CSR programs and find suitable MSMEs to partner  

Registered MSMEs could edit their profile, search for 
suitable partnership programs and directly connect with 
the sponsoring companies, join live discussions, and access 
wealth of info
to grow their business

Addressing the issue, Wiki Entrepreneur serves 
as a directory of available support programs

Source: wikiwirausaha.id

Wiki Entrepreneur adopts the success
of crowdsourcing

One-Stop Solution for ASEAN CSR
Matchmaking and MSME Excellence 
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High smart phone 
penetration being a key 

factor enabling both 
consumers and 

merchants to adopt E-
wallets

1

Push from government
and regulators in driving 

cashless society & 
financial inclusion through 

digitization

2

High investment and 
efforts by FinTechs/start-

ups
to build QR merchant 

network and drive 
adoption through 

promotions
and cashbacks

3

Specific digital economy 
sectors like Food delivery, 
ride hailing, E-commerce, 
etc. drive adoption and 

usage of e-wallets

4

Rising Smartphone 
penetration

Proactive regulatory 
push

The driving role
of FinTechs

Rapid growing
digital economy

Impact of Covid-19 
pandemic

Covid-19 pandemic has 
boosted the use of digital 

and contactless 
payments in the region

5

Five key factors pushed QR code payments adoption
and popularity across the SEA region

Source: Statista, World findex, press search
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ASEAN countries have 
initiated bilateral RTP 
linkages…

Linkage launchedxx
MOU signedxx

... coupled with the ASEAN QR 
code, an interconnected 
payment network can be 
established

2022

2022

2022

2022

20
21

2022

2021

2021

2022

2022

Vietnam

Singapore

Philippines

Thailand

Indonesia

Malaysia

15
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The ASEAN QR Legacy Program carries four 
specific objectives

Common agreement to develop 
ASEAN QR for more streamlined, 

faster, cheaper, transparent, and 

inclusive cross-border payments

Inclusive: Mutual commitment, 
flexible implementation

1

The standard 
development should 

adopt a technology-

neutral approach to 
ensure flexibility, 
interoperability, and 

encourage innovation

Scalable: Tech
& Vendor Agnostic

2

ASEAN QR provides 
direct benefits to AMS 

citizens, especially 

consumers, MSMEs and 

the tourism industry

Citizen Centric: Direct 
Benefits to Citizen

3

Direct impact of ASEAN 
QR
to the day-to-day 

citizen's life will increase 

awareness and 
meaningfulness of the 

ASEAN region

Regional Identity 
building

4
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Purpose: ANZH is intended to be an enabling platform for 
stakeholders to share knowledge and best practices as they work 
to achieve net zero.

ASEAN Net Zero Hub and Carbon Center of Excellence

Priority focus areas
1. Transformative gov’t policies as enablers
2. Innovating  or adopting existing solutions
3. Decarbonization key to sustained growth

ASEAN Net Zero Hub (ANZH) ASEAN Carbon Center of Excellence (CCoE)1 2

Practice sharing 
center

Key features description

Share best practices

Target output End-state output

Knowledge hub
Educate the 
market players

• Curated knowledge 
repository for carbon 
actors (buyers, sellers, 
investors) 

• Share success stories 
that convene multiple 
angles of experiences 
and knowledge 

• Regular online or 
offline offline 
seminars

• Online platform

• Online knowledge 
and information 
platform 

• Regularly hold 
online practice 
sharing session 

• Online modules 
developed in 
partnership 
with BNEF

Government
Design policies

Corporations
Implement decarbonization 

measures 

Net Zero 
Hub Civil Society

Provide “reality check”
for corporations

Purpose: to achieve net zero, businesses must work to reduce carbon 
emissions, consider growth strategy focused on green industries, and 
offset remaining carbon emissions. ASEAN CCoE is intended to be 
an enabling platform for stakeholders to share knowledge and best 
practices relating to the carbon market and carbon trading to promote 
common standards across ASEAN

Key stakeholders

ASEAN Carbon 
Center of 

Excellence

ASEAN Net 
Zero Hub

ASEAN Businesses with growing commitments to achieve net zero can 
accelerate their plans by participating in both ANZH and ASEAN CCoE 

as net zero transformation heavily relies on the carbon market
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ASEAN - Japan Alignment

Cultivating Robust 
Infrastructure

Japan has been pivotal in initiating 
projects, with a major emphasis on 
strengthening global supply chains 
through strategically positioned 
production facilities in the region

Leveraging Digital Tech 

Japanese businesses are joining forces 
with ASEAN startups to craft products, 
services, and solutions adapted to 
regional requirements

Achieving Sustainable 
Development

Collaboration on handling of 
climate change, aiming for a 
carbon-neutral society, and 
creating societies with 
minimal environmental 
impact

Empowering Human 
Capital

Japanese firms have a long 
history of investing in the 
human resources of ASEAN 
as a pillar for growth
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We support the establishment of ASEAN Japan Young 
Business Leaders to secure our future

Develop 
high performers into 
future business talent

And this program has two core objectives:

A pool of young high-performing individuals who have been 
selected to undertake ambitious transformation goals, driving 
significant changes within their respective companies that will 
also positively affect the broader community

ASEAN BAC envisions the program as :

To turbocharge
the transformation



ASEAN BUSINESS 
AWARD (ABA) 2023
4 September 2023

ASEAN BUSINESS & 
INVESTMENT SUMMIT (ABIS)  

2023
3-4 September 2023

ASEAN SMEs 
Exhibition

2-4 September 2023

ASEAN Sustainability 
Forum

2 September 2023

ASEAN Women CEO 
Forum

2 September 2023

ASEAN BAC Council & Joint 
Business Council Meetings

Feb - August

Roadshows
Feb - August

ASEAN Indo-Pacific 
Forum (AIPF)

5-7 September 2023

Indonesia’s ASEAN-BAC Chairmanship
Strategic Events Leading to ABIS/ABA 2023

ASEAN Investment 
Forum

2-3 September 2023

ASEAN Youth in 
Business Forum 

1 September 2023



1. Register an account through our official
website https://aseanbacindonesia.id/.

2. Fill in your personal information.
3. After your account is verified, you will receive

an email confirmation of your account
status.

4. Complete your profile and place an RSVP to
any events you want to attend at the ASEAN-
BAC Indonesia’s Summit 2023.

Further details on the registration steps, please
refer to our Guidelines for Account Registration.

ASEAN-BAC Indonesia’s chairmanship 2023 
Account Registration For Public

Registration Flow: Account registration 
guidelines for public

https://aseanbacindonesia.id/
https://drive.google.com/file/d/1pUopeg6iTx7wGNQ2qFHFTJJ10jnMadPW/view?usp=drive_link



